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WHO ARE WE?

THINK MICE is a magazine dedicated to the
Polish and international meetings industry
(MICE — meetings, incentives, conferences, Wil oozt ol
events) and its scope encompasses all of the 5 o - bl i e T vy
segments in question: meetings, incentive
trips, congresses and conferences. By adopting
an in-depth and multi-faceted approach to all
covered issues, we present the role and
significance of the industry for, i.a. broadly
defined marketing communication, employer
branding and destination marketing.

We interview the most prominent
representatives of the meetings industry,

take a closer look at their profiles and
achievements, and discuss the most
noteworthy case studies. The blogger section
is an unquestionable highlight of the magazine,
offering a glimpse into the perspective of
foreign industry practitioners. The publication
reports on all the latest events in the MICE
sector, but its main focus is on analytical
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OUR MISSION
STATEMENT

THINK MICE puts the emphasis on
presenting the oeuvre of the international
meetings industry and its representatives.

By describing the best practices and the most
intriguing figures, we intend to supply our
readers with essential information and
incentive for further development.

The magazine contributes to building the
industry’s identity, provides a communication
platform for all involved parties plus acts as

an integrative factor and the industry's voice

in relations with the economic and institutional
environment.
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WHO DO
WE REACH?

THINK MICE is targeting corporate and
company meeting planners — heads and staff
of HR, PR and marketing departments,
responsible for marketing communication

in the broad sense of the term. Our target
audience also involves agency teams handling
the organization of events, conferences,
congresses and incentive trips.

Finally, we reach the personnel of city
and regional convention bureaux and
representatives of venues, e.g. hotels,
training-conference centres and trade
fair-exhibition venues.
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M PRICE LIST ADVERTISING

ADVERT LOCATION AND SIZE PRICE IN EURO

Inside Front Cover (Il) 2,350
Inside Back Cover (lll) 2,200
Back Cover (IV) 2,500
Regular Inside Page 1,600
Facing Pages (two pages, both spreads) 2,100
Half Page 950
THINK VENUE two regulal pages 2,500
THINK DESTINATION two regulal pages 2,500
THINK VENUE three page presentation 3,500
THINK DESTINATION three page presentation 3,500
PARTNER THINK VENUE

) 10,000
Front Cover Page + three page presentation
PARTNER THINK DESTINATION

] 10,000
Front Cover Paget + three page presentation
PARTNER EDITION 12.000
Front Cover Page + Back Cover (IV) + Advertisement 2 Pages .

Price do not include VAT

CIRCULATION: THINK MICE Polish magazin edition: 6,500
PUBLISHING CYCLE: monthly

ADVERTISEMENT SUBSCRIPTION EDITOR’S OFFICE FTP
reklama@thinkmice.pl | prenumerata@thinkmice.pl | redakcja@thinkmice.pl | Serwer FTP: prolé.linuxpl.com

think@thinkmice.pl magazyn@thinkmice.pl
Hasto: Th1nKm1cE

FRONT
PHOTO COVER 215 x 265 mm
215 x265 mm (+5 mm bleeds)

11, 11, IV Cover
Front Cover Page e Fae

87 x 224 mm 178 x 110 mm

Half Page Half Page

430 x 2I65 mm

(+5 m bleeds)

Facing Pages (two pages, both spreads)



