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THINK VENUE

THINK VENUE — an original section of the THINK
MICE magazine dedicated to hotels and venues
applied for conferences and events.

THINK
MICE
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Avenue’s presentation takes up three pages.

Text: when and how a given place was established - the idea
behind its development, erection, target group, brief description.

A statement by venue’s representative (with a photo, written in
first person): advertising a given venue, attempting to define how
it stands out from the competition, why dlients should choose this
particular place. s

MRS i coreces, of i L Conferanc o i Sl

Technical details: with reference to the offer aimed at the MICE cmeaurascwarz [
sector - number of conference rooms, capacity and space (length, il i
width, height) of each one, multimedia solutions, option of IR i P

bringing in large equipment, elevators, rooms for guests (number

of rooms and beds), all additional facilities (i.a. bars, restaurants,
etc.), ff available.

Photos: many presentable photos of the whole venue plus photos
of MICE-friendly spaces. Good-quality, print-ready photos (min.
2-3 MB/300 dpi).

Case study from a concrete event already held in the venue in
question. A brief description of the event with emphasis on
organizational issues (what the event preparations looked like,
what needed to be done when possible problems arose, if any,
how they were solved, etc.).

PRICE: 4200 euro

—Venue's photo on the front cover

— Three pages of promo material in the
THINK VENUE section
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Cost of a three-page presentation: 2500 euro T TreEled apees in Wersa I.s,a sy
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THINK DESTINATION

The purpose of the section is to showcase the MICE potential of
particular destinations worldwide. The main idea is to introduce
and advertise their conference and hotel infrastructure plus tourist
highlights that make it possible to develop unique incentive pro-
grammes (and side activities that accompany informative me-
etings), matched to the needs of business tourists.

Texts published in the discussed section focus on, i. a. issues re-
lated to how major and prestigious MICE events contribute to
the promotion of cities and regions (so-called destination marke-
ting), how the operations of public institutions support the growth
of the meetings industry and what their cooperation with the pri-
vate sector looks like.

Presentation takes up three pages and is composed of several
fundamental sections. Main text (editorial): introduction (back -
ground, providing context), description of destination and MICE
industry’s role in its growth, coverage of tourist highlights, infra-
structure and offer for business guests. Brief profile of the market.

Statement of destination representative (with a photo, writtenin
first person): promotion of a given destination, an attempt at
defining what differentiates it from the competition, why custo-
mers should choose this particular place.

Photos: many presentable photos. Good quality photos fit for
publication (min. 2-3MB/300 dpi).

Interview or case studies:

Interview — city mayor, head of city’s promotion bureau or of
convention bureau (alternatively

a person designated by them).

Case study: option of presenting case studies that are a great way
of showcasing the potential of a given place. A brief description
of 2-3 actual events and illustrating photos (2-3 for each event).

PRICE: 4200 euro

— Destination's photo on the front cover

— Three pages of promo material in the
THINK DESTINATION section

Cost of a three-page presentation: 2500 euro
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M PRICE LIST ADVERTISING

ADVERT LOCATION AND SIZE PRICE IN EURO

Inside Front Cover (Il) 2,350
Inside Back Cover (lll) 2,200
Back Cover (IV) 2,500
Regular Inside Page 1,600
Facing Pages (two pages, both spreads) 2,100
Half Page 950
THINK VENUE two regulal pages 2,500
THINK DESTINATION two regulal pages 2,500
THINK VENUE three page presentation 3,500
THINK DESTINATION three page presentation 3,500
PARTNER THINK VENUE

) 10,000
Front Cover Page + three page presentation
PARTNER THINK DESTINATION

] 10,000
Front Cover Paget + three page presentation
PARTNER EDITION 12.000
Front Cover Page + Back Cover (IV) + Advertisement 2 Pages .

CIRCULATION: THINK MICE International magazine edition: 13,000
PUBLISHING CYCLE: Quarterly

ADVERTISEMENT SUBSCRIPTION EDITOR’S OFFICE
reklama@thinkmice.pl | prenumerata@thinkmice.pl redakcja@thinkmice.pl
think@thinkmice.pl

Price do not include VAT

FTP

Serwer FTP: prol 6.linuxpl.com
magazyn@thinkmice.pl

Hasto: Th1nKm1cE

FRONT
PHOTO COVER 215 x 265 mm
215 x 265 mm (+5 mm bleeds)

11, 11, IV Cover
Front Cover Page ek Fae

87 x 224 mm 178 x 110 mm

Half Page Half Page

430 x 2I65 mm

(+5 mm bleeds)

Facing Pages (two pages, both spreads)



